
 
Your Hyperfair virtual environment is up and running! Now what? 

It is time to target your audience and bring them to your environment and events… 

In today’s world, people are using several types of media throughout their day and your goal is 

to provide them with a seamless experience of your product and services no matter which one 

they are on. This can be accomplished by improving your presence on the internet through 

incorporating your business among the variety of platforms your audience uses. The number of 

opportunities to reach your audience is endless. The following are just a few ideas to get you 

started. 

1- Publish something. 

Nothing improves the value and credibility of your business like publication. Does your 

business offer one or more specific types of products or services? Do you have a special 

event you are hosting locally or in your virtual environment? Did you recently have a 

successful event? Write an article about it or pitch the event to your local press or online 

publication that your targeted audience reads. For example, an article about the success of 

a recent event, like your company’s involvement in a charity event or being awarded the 

“Best of” in your local paper, will allow your targeted audience to get to know a little more 

about your business beyond its advertising. 

2- Send out e-mail blasts with a monthly newsletter. 

If you don’t already have one, start a monthly Newsletter, featuring past and upcoming 

events, special member discounts, time sensitive opportunities and short articles or videos 

that provide information about a specific product or service you provide. You can provide 

links that allow the reader to “learn more” by visiting the blog on your website, a specif ic 

booth in your environment, or watching a video in your virtual auditorium. 

3- Host Speakers at or between events. 

Are there experts in your industry that already have a book published, that host a regular 

webinar, or write weekly articles? Maybe it is you or someone at your company that is the 

expert. Host guest speakers and provide interactive workshops in your virtual environment. 

It is a great opportunity to bring more attendees to your environment, for your speaker to 

increase their following and/or book sales, and for your audience to gain knowledge about 

things they are interested in. People like to learn “tricks of the trade”, how to do something 

themselves or about hidden features or unique uses of products they have already 

purchased. Give it to them, and include special discounts, membership points, or a free gift 

when your attendees bring a friend, share a link or refer an event or product on their social 

media site. 

 



 

4- Publish a weekly blog. 

Give your audience a reason to return to your Hyperfair Hub website by featuring a weekly 

blog. You can have different employees share their expertise about a specific product or 

service. Maybe feature an interview with one of your exhibitors or sponsors of a past or 

upcoming event, or even feature one of your members or clients! Connecting the link to 

your blog across several different social media sites is a great way to bring your audience 

from outside sites to yours and your environment, so be sure to regularly update your blog 
with current and interesting information. 

5- Organize a first launch to attract visitors/potential exhibitors with a content session.  

This helps create target marketing initiatives for the launch and generate in people the 

feeling that they have to join and access on a specific date/time. This creates a sense of 

urgency in people. During the launch event, launch a tweet contest, booth screenshot 

contest and try to make your launch a Twitter trend. 

6- Have a constant and “current” presence on Social Media. 

Do you know which social media your targeted audience uses most? Is it Facebook, Twitter, 

Google Plus, LinkedIn? What about popular mobile apps likes Instagram, Snapchat, and 

Buzzfeed? Things like the age group or gender of your targeted audience can impact which 

social media platform you should spend most of your time on. Take the time to get to know 

your audience and their social media habits and then create a profile on every social media 

site they use. But don’t stop there, each of these social media sites are another opportunity 

to grow your audience and increase the attendance of your next virtual event. Keep all of 

your profiles current with information about your business  and provide plenty of links to 

your blog, your articles, your website and more. 

HERE ARE SOME POINTERS & LINKS FOR MARKETING ON SOCIAL MEDIA SITES! 

Recently, Pinterest, Tumblr, Instagram and LinkedIn have been reported as receiving the 

largest growth in “active” users among social media sites. However, Facebook, You Tube, 

Twitter and Google Plus have recently been reported as having the largest percentage of 

“active” users overall. The following are some pointers in using these sites to reach your 
targeted audience. 

 

Facebook… (averages 1.09 billion “computer” & 989 million “mobile” active users daily)  

Facebook is a popular free social networking website that allows registered users to create 

profiles, upload photos and video, send messages and keep in touch with friends, family and 
colleagues. 

1. Stand out in the crowd. 



As the most used social network on the internet, not only is Facebook a great platform to 

find your targeted audience, but it is also one of the most competitive platforms for getting 

your audience’s attention. One way to keep your posts fresh, interesting and eye catching is 

to keep them current with current events. For example, if your business is banking and the 

next big movie features Spiderman, then post an image with Spiderman standing  in line at 

your bank’s ATM. Incorporate your brand into images and posts reflecting current news, 

holidays and social events, not only will it make them more searchable, but more engaging 

and memorable as well.  

2. Use Facebook’s Power Editor to make ads desktop, mobile and cross social media 
friendly. 

For more info on Facebook and Facebook marketing tips, check out the following links… 

https://www.facebook.com/business/help/162528860609436/  

http://www.adweek.com/socialtimes/a-look-into-the-hot-facebook-marketing-trends-of-

2016/636462  

http://roelmanarang.com/effective-facebook-marketing-strategy/ 

 

Instagram… (high percentage of Millennial & adult users & 2nd most popular among teens) 

Instagram is an online mobile photo-sharing, video-sharing, and social networking service 

that enables its users to take pictures and videos, and share them either publicly or 

privately on the app, as well as through a variety of other social networking platforms, like 

Facebook, Twitter and Tumblr. 

1. Engage your audience. 

Instagram is about telling a story with images and video. Therefore, choose and create 

images wisely and use variety, but make sure all posts contribute to your company’s image 

and/or the  theme of your events. Combine striking images with engaging questions or 

quotes, feature products in use, provide “sneak peaks” to events or product releases, and 

share what’s happening “behind the scenes” as you prepare for your event. Finally, save 

time doing this by taking “square” photos from the start so you don’t have to crop them 
when uploading to Instagram.  

2. Increase your audience: Follow Others, Use Hashtags, be creative with Sponsored Ads 

As with all social networks, make sure to constantly look for people, organizations and other 

companies in your industry to follow. Search by name, organization, company, industry 

related hashtags and popularity. Find influential people in your industry and follow them, 

then follow their followers. Pay attention to the most popular hashtags the influencers and 

their followers use and include these hashtags in every relevant post. Finally, take 

advantage of Instagram’s Sponsored Ads, but be creative by posting branded ads that 

facilitate engagement with a storyline.   

https://www.facebook.com/business/help/162528860609436/
http://www.adweek.com/socialtimes/a-look-into-the-hot-facebook-marketing-trends-of-2016/636462
http://www.adweek.com/socialtimes/a-look-into-the-hot-facebook-marketing-trends-of-2016/636462
http://roelmanarang.com/effective-facebook-marketing-strategy/


For more info on Instagram and Instagram marketing tips, check out the following links… 

https://business.instagram.com/gettingstarted  

http://mediakix.com/2016/03/top-instagram-statistics-you-should-know/ 

http://www.forbes.com/sites/jaysondemers/2015/12/11/10-instagram-marketing-

strategies-every-brand-needs-to-know/#3ed747e2f63b 

 

Pinterest… (high percentage of adult female users). 

Pinterest is a site where you can share images and videos of things that interest you and 

your audience by “pinning” them onto your virtual “board”. Other Pinterest users then view 

your pinned images and videos and can decide to share them by pinning them to their own 
boards. 

1- Make your website Pinterest friendly. 

To do this, be sure to include images, at least 100 x 200 pixels in dimension, on all your 

site’s pages and especially on all of your blogs. This will allow Pinterest users to share your 
pages and blogs on Pinterest by pinning the images to their boards. 

Add the “Pin It” button to your images so it reminds Pinterest users to pin them to their 

boards. This can be accomplished using the Pinterest Widget Builder found here 
https://developers.pinterest.com/tools/widget-builder/#do_pin_it_button 

2- Make the most of your Pinterest Boards. 

Posting images regularly to your board will help bring more followers. However, not all 

posts will bring the same attention to your board. Therefore, keep track of which posts are 

capturing your audience and which ones are not. Once a month, remove the pins receiving 

less than five repins to increase the “quality” of your Pinterest Board.  

To increase the “value” of your Pinterest Board, only “repin” images that already carry a 

large number of repins. To do this, take a look at how many repins an image has already 

received, and make sure that the links to the images link to legit and working websites, 

before sharing them on your board. 

For more info on Pinterest and Pinterest marketing tips, check out the following links… 

http://www.socialmediaexaminer.com/pinterest-set-to-surge-in-2016-new-research/  

https://www.postplanner.com/how-to-use-pinterest-for-business-beginner-guide/ 

https://business.pinterest.com/en/pinterest-guides 
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Here are a few more links with advice for ALL the social media platforms 

including the ones mentioned below… 

Best Image Sizes to Use:  http://www.socialmediaexaminer.com/social-media-image-sizes/ 

Making Ads “Mobile Friendly”: http://www.socialmediaexaminer.com/how-to-optimize-

your-mobile-social-media-ads/ 

 

Twitter… (high percentage of adult users under 50 and 3rd most popular among teens) 

Twitter is a service that allows you to communicate and stay connected through the 

exchange of quick, frequent messages called “Tweets”, which may contain photos, videos, 
links and up to 140 characters of text. 

 

LinkedIn… (high percentage of professional adult users, age 30-64) 

LinkedIn is a social networking site designed specifically for the business community. It is 
designed specifically for professional networking. 

 

YouTube…(over 80% of Teens and Millenials and 50% of adults age 34-54 are users) 

YouTube provides a forum for people to connect, inform, and inspire others by sharing 

originally created videos and is a great distribution platform for small and large businesses.  

 

Google Plus… (high percentage of male users) 

Google Plus is a social platform that allows for highly selective networking. It’s most popular 

for building communities and sharing collections. 

 

Tumblr… (high percentage of teenage users) 

Tumblr is a microblogging social networking site that allows people to share almost anything (text, 
images, videos, music) from their browser, desktop, phone and e-mail. 

http://www.socialmediaexaminer.com/social-media-image-sizes/
http://www.socialmediaexaminer.com/how-to-optimize-your-mobile-social-media-ads/
http://www.socialmediaexaminer.com/how-to-optimize-your-mobile-social-media-ads/

